Special Topics: Social Media and Human Resources: Spring 2012 37:533:322:01
Wednesday: 8:40‐11:40
Room: LCB 102
Instructor: Ashe Husein M.C.I.S, M.H.R.M.
Room 216L, Janice Levin Building
Voice: 848‐445‐5976
E‐mail: ashe@smlr.rutgers.edu
Twitter: @asheh
Google+: https://plus.google.com/u/0/communities/117413031385394915678
You will need to have a Gmail or Scarletmail account.
Course Description:
This class explores the importance of communication technologies known as social media and
how it should and shouldn’t be used in the realm of Human Resources. This is a course for
students with a strong interest in new technologies, their pitfalls and how they may be used in
aspects of Human Resources, particularly new social networking media. Topics covered will
include social networking and how the business world leverages them, virtual worlds and
technologies, skills in designing and implementing social media for Human Resources. This
course will examine social media from a cultural perspective, with a focus on how media
technologies figure in practices of everyday life, Human Resources and in the construction of
social relationships and identities. We will work from an expansive definition of what constitutes
social media, considering social network sites, smartphone apps, among other technologies. The
course itself will involve communication in social media channels in addition to the traditional
lecture format.
Goals of the Course:
The goal of the course is to introduce students to the various forms of social media, and to
encourage facilitate with these social media tools. I want students to be able to utilize social
media tools effectively across the human resources function to contribute to their organizations’
strategic competitive advantage as well as create a "brand" for themselves.
Learning Objectives:
At the completion of the course, students should be able to:
 Match Human Resource objectives with social media strategies and tactics.
 Develop and implement a basic HR social media plan.
 Make a compelling argument (to clients and/or in‐house management) for investing in social
media for HR.
 Recognize pitfalls to avoid when using social media.
Required Course Textbook and Readings:
Qualman, Erik. (2010) Socialnomics. Hoboken, NJ: Wiley.
Other material will be made available on the course site via Sakai or via Google+
Method of Assessment and Grading:
Attendance/Participation — 10 %









Attend class
Ask questions and participate during in‐class discussions
Be prepared for every class
Arrive on time, and do not leave early
Be respectful when someone else is speaking
Not permitted in class: cell phone use, texting, using laptops for any purpose, or
use of any other electronic device. Unless otherwise instructed

Show up, Pay attention, Do quality work = A in the class.
Academic Integrity:
Violations of academic integrity are not tolerated in this course nor in any other class do you take
at Rutgers. http://academicintegrity.rutgers.edu/
Class project (In the news) – 30%
Class sessions will be broken down by lecture/discussion and a group project that will discuss a
current social media issue (i.e. Instagram’s TOS update, Facebook search or the New My Space)
in front of the class.
The point of this exercise is to demonstrate how fast social media changes and how it can affect
individuals and organizations (HR function) as well as the services themselves. You may create
your own groups (of 3 individuals) please email me the list of group members when you have
done this. There will be 2 group presentations per class not lasting more than 20 mins.
In order to make sure everyone is doing their fair share of work in these groups I will request
feedback from all members of the group. You will need to turn in a 1 page summary before the
date of your group project via email.
Presentation Grading will be as follows:
1
Audience cannot
understand
Organization presentation because
there is no sequence
of information.

2
Audience has difficulty
following presentation
because student jumps
around.

3
Student presents
information in logical
sequence which
audience can follow.

4
Student presents
information in logical,
interesting sequence
which audience can
follow.

Subject
Knowledge

Student does not have
grasp of information;
student cannot answer
questions about
subject.

Student demonstrates
full knowledge (more
Student is uncomfortable Student is at ease with
than required) by
with information and is expected answers to
answering all class
able to answer only
all questions, but fails
questions with
rudimentary questions. to elaborate.
explanations and
elaboration.

Graphics

Student uses
superfluous graphics
or no graphics

Student occasionally
Student's graphics
uses graphics that rarely
relate to text and
support text and
presentation.
presentation.

Mechanics

Student's presentation
Presentation has three
has four or more
misspellings and/or
spelling errors and/or
grammatical errors.
grammatical errors.

Presentation has no
more than two
misspellings and/or
grammatical errors.

Student's graphics
explain and reinforce
screen text and
presentation.
Presentation has no
misspellings or
grammatical errors.

Student reads all of
Eye Contact report with no eye
contact.

Elocution

Student mumbles,
incorrectly
pronounces terms, and
speaks too quietly for
students in the back of
class to hear.

Student maintains eye
Student occasionally
contact most of the
uses eye contact, but still
time but frequently
reads most of report.
returns to notes.

Student maintains eye
contact with audience,
seldom returning to
notes.

Student's voice is low.
Student incorrectly
pronounces terms.
Audience members have
difficulty hearing
presentation.

Student uses a clear
voice and correct,
precise pronunciation of
terms so that all audience
members can hear
presentation.

Student's voice is
clear. Student
pronounces most
words correctly. Most
audience members can
hear presentation.

Homework — 30 %
Submit one short essay (minimum 250 words) to the sakai assignments page. Short essays
should focus on what you learned during the week and any questions you may have. Make sure
you have an HR tie in. This assignment will be graded on the following criteria.
Make sure it has relevance to the class session (i.e. if we discussed Facebook, talk about it and
how it may help or hinder HR or something similar).
Use proper spelling and grammar. Please don't use slang.
All written assignments will be graded based on relevance, timeliness and inclusion of
information discussed in class. Writing proficiency (format/grammar, clarity, etc.) will also be
taken into account.
This isn't a hard assignment; you just need to pay attention in class.
Keeping the material fresh
If something jumps out at you in class, do your own research and share a link. This field is vast
and very young, there is no way we are going to cover everything in 14 - 3 hour classes. I
encourage you as students to seek out as much info about something that caught your attention.
You will gain a wealth of knowledge and it will give you an edge in the job market.
Submit links and interesting articles to the Google+ Community page. The object of this exercise
is to create a community and foster learning. Use it as much as you want. Don't feel that you only
have to post articles or news, Infographics, funny images that are related to Social Media and/or
HR may be submitted.
Deadlines: Late work will be penalized by one full letter grade for every day beyond the stated
due date. Overall course grades will be based on a 100 point scale.
Grades:
Participation and Attendance = 100 points = 10% of grade
12 Assignments
= 120 points = 30% of grade
Presentation
= 100 points = 30% of grade
Final Paper
= 100 points = 30% of grade
Total Points
= 420 points = 100% of grade

Extra Credit
I will give extra credit to 5 students who can collect the most badges from the first day of classes
until the last class session. 2 points will be awarded to your FINAL grade, if you are at 88 and
you earn 2 points you will get a 90. If you check in with me on class day that will give you more
points toward badges and will show that you have been to class and help boost your participation
grade as well.

Class Schedule
Week 1 January 23
Week 2 January 30
Week 3 February 6
Week 4 February 13
Week 5 February 20
Week 6 February 27
Week 7 March 6
Week 8 March 13
Week 9 March 20
Week 10 March 27
Week 11 April 3
Week 12 April 7
Week 13 April 17
Week 14 April 24
Week 15 May 1
Week 16 May 8

Introduction, Class overview
The Power of Social Media
Social Media How‐To
Pitfalls of a hyper connected society
HR & Social Media overview and Guest Speaker
Dr. Barbara Lee on Social Media and Employment Law
Social Media in Recruitment (guest speaker) Moved from 3/27
Social Media in Recruitment II
Presentations (first half of the semester) 6 Groups
SPRING BREAK ‐ Enjoy the time off NO CLASS
Career Management and Social Media 1 (Guest Speaker)
Career Management and Social Media II
Training & Development though Social Media
Employee Engagement though Social Media
How social media can enhance our careers and HR
Presentations (Second half of the semester) 6 Groups and class wrap-up
Turn in final Projects

